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BOUSSIAS presents

SOCIAL MEDIA
AWARDS 2021

Emituyxdvovrac high scores
0TO KOIVWVIKA dikTua!

Tnv TIUNTIKA TOUG €ixav Kal PETOG n dNPIOUPYIKOTNTA KAl N anoTEAECUATIKOTNTA oTa social media, pe
agencies kal brands va kaivotopouUv, dokiudlovrag véa formats oto marketing funnel, va enevéuouv o€
automations kai va BeAtioTonoloUv NEPAITEPW TIG EVEPYEIEG TOUG ME EuPacn oTa media. Z16x0G Toug n
napoxn Tng KaAUTePNG duvaTtng euneipiag XPAoTN Kal n NiTEUEN Tou analItoUPEVoU buzz Kai Tou virality
péoa and Ta €pya Toug.

Tnc¢ Karepivacg Kupiton, kkyritsi@boussias.com

Ta nA€ov dnPIoUPYIKA, KAIVOTOUA KAl AnOTEAECUATIKO Briuata o€ enineda KaIvoTouiag Kai KaIvoupyiwv I0EWV.
case studies Tng xpovIAg oTa PECA KOIVWVIKNAG SIKTUWONG Eidaue, Aoinov, Ti¢ etaipeieg va dokiudlouv veéa formats
eniBpdBeucav, yia 9n cuvexn xpovid, Ta Social Media oro marketing funnel, va enevduouv o€ automations, va
Awards 2021, Ta onoia diopyavwvel n Boussias. Tig EMdIWKOUV BIaPKWGE TN BEATIOTONMOINCN TWV EVEPYEIWV
Kopu@aieg dlakpioelg Tng xpovidg anéonacav n Cambo TOUG Kal va divouv Eupacn ota media, EXxovTag navioTe
Advertising Agency kai n Vodafone, katd Tn didpKeia NG OTO ENIKEVTPO TNV KAAUTEPN EUNEIPia TOU XprioTn.
TEAETAC ANOVOUNG n onoia npayuatonoindnke x0eg 18 EUxouai qutég o1 TAOEIG va CUVEXIOTOUV Kai va OOULE
OkTwPpiou oto Gazarte. TIG EAANVIKEG EMIXEIPNOEIC VA MPWTONOPOUV

oTnV KaivoTouia e aKoua nio duvareg
«EIAAME NMOAY YWHAO ENINEAO unoyn@IGTNTEG TNV EMOUEVN XPOVIA».

KAINOTOMIAZ KAI IAEQN»

Tig unown@I6TNTEG agloAdynce Kpimikn
Enitponn anoteAoupevn and 42
kata&iwpEva oteAéxn and Tnv EANGDa kail To
e&wTePIKO, UNd Tnv Npoedpia Tng Mapiag
MavwAioudn, Global Head of Media otnv
Breitling, kai Tng Xpuoag Xat¢nodppa,

«AHMIOYPTIKH ZKEWH
KAl ENZYNAIZOHZH»

Ano Tnv nAgupd Tng, n Xpuoa Xar¢nodppa,
co-Jury President Tng diopydvwong,
napaTtnPnoe OTl 0l BUCKOAIES TNG PETIVAG
Xpoviag wbnoav 6AouG va oKEPTOVTAI

npwnv Partner & Head of Paid Social otn Mapia MavwAioGdn nio ONPIOUPYIKA KAl PE PEYAAUTEPN
Mindshare UK. co-Jury President ouvaiodnon Tou NWG NPATTOUV. «AUTA N
210V XQIPETIONOS TNG KaTd Tn dIGPKEIQ 1don fitav 1I01aiTEPa €KONAN OTA EQETIVA

NG Bpadidg, n Mapia MavwAioudn, co-
Jury President Twv Social Media Awards
2021, ékave Adyo yia upnAou eniNEdou
projects Kai KaIvOTOUEG IO€€G. «1apdTi
QPKETA npdyuata niyav niow o€ auTrv
Tn 6UoKOoAN nepiodo TnG navonuiag,

10 social media gixav TNV TIUNTIKA TOUG.
Autiv tn xpovid, gidaue noAu auénuevo
evOIaQEPOV -28% NEPIOOOTEPEG KaIvOUPYIEG OTOV XWPO Kai auTo €ival €va
unownqo’lornrec;’ o€ gxeon LE NEPUOI- a’}\}\a Xplioa XarinoaBBa pELII/JG rnou sl)\n/Zw Va OUVEXIOTE Kal Ta
Kal oAU uywnAo eninedo, Ye onuavrika co-Jury President EMNOUEVA XPOVIa».

Social Media Awards. A&ioAoyrioaue
unoyn@IGTNTEG MOAU uYwnAoU emnedou
rou OV gixav o€ TinoTa va {nAeyouyv ano
Kaundvieg Tou eéwtepikou. Mpoowrnikd
Eviwoa nepn@avn Kard tn OIGPKEIQ TNG
a&ioAdynong. Aéicel 0€ va onueiwBei

or1 gidale €EQIPETIKEG NPoondBeieg

ano ETAIPEIEG UIKPOTEPEG KAl OXETIKA
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Ol MEFAAOI NIKHTEZ Ol PLATINUM AIAKPIZEIX
Tig Kopu@aieg SIAKPICEIG TNG XPOVIAG ANECNACAV: AvricToixa, pe Platinum BpaBeio, Tnv upnAoTEPN
BaBuoloyia avd evéTtnTa, TIHABNKAV OI AKOAOUBEG
¢ H Cambo Advertising Agency w¢ Social Media Agency ETAIPEIEG:
of the Year.
* H Vodafone wg Social Media Brand of the Year. * Socialab kar Reckitt Benckiser otnv

evotnta «Best of Facebook Family of Apps |

ZHMANTIKEZ GOLD AIAKPIZEIZ Communlcfanon», . ,
* JNLeoussis+ kai Triumph otnv evotnra

EminAéov, anovepnBnkav kai Gold BpaBeia oTig €6ng «Best of Facebook Family of Apps | Innovation»,
eTaipeieg: 3ds, Cambo Advertising Agency, Dope
Studio, Initiative, JNLeoussis+, Lidl EAAGg, Mindshare
pe Tn Mepuavég, Mindtrap kai Mindtrap | BGM OMD,
NetSteps, Interamerican pe Tn Socialab, The Flying Pot
pe Tnv PepsiCo, BGM OMD, Vodafone, 16puua Vodafone,

¢ Wunderman Thompson kai Vodafone otnv
evotnta «Best of YouTube | Communication»,

¢ Digital Minds kal lepuavog otnv evotnTta
«Best of YouTube| Innovation»,

Wunderman Thompson pe T Vodafone Youth Team, * Httpool ka1 6uidog OTE oty evéTnta
Digital Minds, Meppavoc, AéAta Tpogiua, Jetdrops, «Best in LinkedIn» kai

Mediacube pe Tnv MAaicio Computers, lkea, 6pihog OTE ¢ lkea otnv evéTnta «Best Strategy in Social
kal Tpdnela Meipaing. Media».

H eniuovn gpyacia, ol ppECKIEG IOEEC Kal OI SUVATEG OUAOEG AnoTeEAOUV Tn ouvTayn TnG
EmiTuxiac yia Toug peydioug vikntéG Twv of the Year BpaBeiwv Twv Social Media Awards, pye
OTOXO0 va ONUIOUPYACOUV ArOTEAECUATIKEG EMIKOIVWVIEG MEoa anod Tnv a&lonoinon AWV Twv
MPOCPEPOUEVWV TEXVOAOYIKWYV KAl ONUIOUPYIKWV OUVATOTATWY TOUG.

SOCIAL MEDIA AGENCY OF THE YEAR
«H OMAAIKH AOYAEIA MMOPEI NA KATA®EPEI TA MANTA»

«Eijuaote noAU xapouuevol nou karapepaue va avadeixbouue Agency of the Year, anodeikviovrag
671 N oKANPr OOUAEID Kal Ol PPECKEG IOEEG NAVTa oTo TEAOG avraueiBovral. H enituxia autn yiveral
aKAuN onuUAvTIKOTEPN, EAV aQVAAOYICTOULE TO NOCO OUOKOAN Kal NEPIELYN nTAav N XPOovid rou MEPACE.
EuxapioTtoUue 6Aoug Toug NeAdTEG UAG MOU gixav To BApPOG va eUNIOTEUTOUV €va aveEdpTnTto Kai
non-mainstream agency yia Tnv enikolvwvia Twv brands Toug, kai XxaipduacTe 101aiTEPA Mou auTn
n emAoyn nETuxe. TEAoG, To ueydAo “unpdBo” nnyaivel o€ KAOe EAOG TnG ouddag TnG Cambo
EexwpioTd, aAAd Kai oe 6An Tnv oudda cuvoAikd, n oroia anedel&e, o€ OUOKOAEG OUVONKEG,
nwg n opadikn OOUAEIA LIMNOPEl va KATaPEPE! Ta NAVTa».

Kpitwv Pouvrtog, Founder & CEO, Cambo Advertising Agency

SOCIAL MEDIA BRAND OF THE YEAR
«ME ATATH FIA AYTO MOY KANOYME KAl TOAMHPO TEST AND LEARN MENTALITY»

«H Vodafone anoteA&i d1axpoVvikd uia UdpKa nou cuVeXwS eEeAiooeTal kal mpoxwpd
unpooTd, e Tov dvBpwro ndvra ato enikevipo. XTo nAaioio Tou digital acceleration,
ormrioaue kai eEeAioooupe Tnv Digital + Media in-house oudda uag, n oroia anoteAeitai
and 16 eTEPOKANTOUG avBPWNOUG NMou evwvovial and aydnn yia autd rnou KAvouv Kai
TOAUNPO test and learn mentality. Zekivdue tnv KAO€ uag nugpa
UE okonod va a&lonoincouUE OAEG TIG TEXVOAOYIKEG OUVATOTNTEG
Kal ONUIOUPYIKEG KATEUBUVOEIG YIa aKOUN M0 QrlOTEAECUATIKEG
ENIKOIVWVIEG. AKpIBWG eneidn eivai dAAo To va epyddeoal
OKANPd kai dAAo To va akouyeoal kai va emippaBeveoal and
TNV ayopd Kai TouG ou6AoyoUG oou, Uag Tiud 1diaitepa autri n SIdkpion, Kai BEAouuE
va nouue gva ueydio “euxapiotw”. Let’s all go further, together».

Karepiva Képkaka, Digital & Media Manager, Vodafone Greece
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ZT1n Aeiroupyia téoo proactively, 6co Kai reactively, aAAd kail oTIC EVTOG TWV ONAOWV Epyaoiac
OXE0€IC anoodidoouv ol BpaBeubévrec ue Platinum BpaBeio Tnv enituxia Toug oTov BeouUd Twv
Social Media Awards. Mg autév Tov 1p0ro, E0paIwVouV, ONwe enionuaivouy ol idiol, ueTa&u
dAAwyv, Tn Béon Twv idIWV Kal TwV NEAATWV TOUG 0 EAAGOa Kal eEWTEPIKO, OTEAVOVTAG,
napdAAnAa, nxnpd unvuuara npog 10 Koivo.

BEST OF FACEBOOK FAMILY OF APPS | COMMUNICATION
«\EITOYPFOYME TOZO PROACTIVELY, OZO KAl REACTIVELY>

«Eiuaore 101aitepa xapoUuevol kai unepn@avol ue autnv 1n didkpion. Me Tnv Durex €Xouue KAvel
Briuara unpootd and Koivou, XEpI - XEPL. To onuavTIKO gival 0T 0 NEAJTNG UAG €XEl OWOEI TN
ouvaroéTnNTa va oKEQPTOUAOTE EAEUBEPQ. ETOI, EXOUUE KATAPEPEI KAl EMEIC va UMOUUE UEDA OTN
UdpKa Kal va Aeiroupyoupe padi dwoya 1éo0o proactively, oo kai reactively. Etol katapépaye va
kdvouye 1o Durex... more than a brand!»

rnavvng Apunng, CEO, Socialab

BEST OF FACEBOOK FAMILY OF APPS | INNOVATION
«ENA NIOAPAKI ZTHN MPOOSHEH THE IN'YNAIKEIAZ ENAYNAMQZHE»

«Xdpn otnv emBuuia Tng Triumph International va eunveuoel TIG yuvaikeg nou eunicTeyovTal

10 brand Triumph €0 Kai OEKAETIEG, BUNIGOVTAG TOUG NOCO CNUAVTIKO Eivai va pPOVTI(oUV ToV EQUTO

TOUG Kai va BAEnouv ue B€eTIKN 81GBeon KAOs onuavTikni aAAayn oTn {wri TougG, ONUIOUPYrIoauE TNV

kaundvia “Triumph Talks — Embrace Change” n onoia Bpnke ueydAn avranokpion oToO YUVAIKEIO

Kai un Koivo. H kaundvia oxedIdoTnKe Kai UAOMOINONKE O€ XpOVoUG PEKOP Kal, and 1o Aavodpioud

Ko NG, EAaPe EQIPETIKEG KPITIKEG, NETUXAIVOVTAG EVTUNWOIAKA anoTeAéaiaTa. EiuacTe i1diaitepa

zM ungpn@avol nou n kaundvia autn €BaAe €va AIbapdki otnv NPowbnaon TnG Yuvaikeiag evOuvauwong
f Kal oTn onuaocia TNG CUAAOYIKNG nNpoondBeiag Kal, ws EUnEaxkTn anddeién, aneonace noAAanid

BpaBeia ora petivd Social Media Awards, ueta&u Twv onoiwv Kai Tnv dkpwg TILNTIKA BpdBeucn

ToU Platinum Award, otnv katnyopia «Most Innovative Use of Content Creators & Influencers».

Biktwpia Hyoupuevdkn, Chief Communications & Clients Officer, JNLeoussis+

BEST OF YOUTUBE| COMMUNICATION
«METYXAINOYME HIGH SCORES ZE OAA TA KPIS KAl METRICS I'A TO CU»

.’ «X€ auto 1O Platinum BéAw va “Taykdpw” 6An tn youth oudda WT-Vodafone CU, n
oroia €kave log in npiv UEPIKA XpAVIa Kal, and TOTE, CUVEXIZEI va dnuIoupyEi buzz otnv
ayopd, netuxaivovrag anioteuta high scores og dAa ta KPIs kai metrics yia

10 brand CU. Eva véo okop €ival kai auto 1o Bpafeio, yiati el yia EUAG TO VOUUEPO
65! 65 BpaBeia yia To CU Kai Tnv oudda o€ 0AouG Toug dlaywVioTIKoUG Beoousg

Ta TEAEUTAIQ XpAdvia eival Evag apiBuoG nou o€ Kdvel va neig: “KaAd nnye autd”.

Kai gijuaote dInAd xapouuevol onuepa oxi Uovo yia tnv dyiotn didkpion ota Social
Media Awards 2021, aAAd, erinAgov, 10T, UE TN CUYKEKPIUEVN Kaundvia Uag, EXaue
TNV EUKQIPIQ -OnwGg LIE MOAAEG MPONYOUEVEG- VA EMIKOIVWVACOULIE €va UWIOTO

KOIVWVIKO Unvuua».
HAiag lkdapAag, Creative Director, Wunderman Thompson
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BEST OF YOUTUBE| INNOVATION
«YMOAEIFMATIKH ZYNEPTAZIA BAZEI TOY TPINTYXOY: EPTATIKOTHTA-AHMIOYPIIKOTHTA- EMMNIZTOXYNH»

«Eifuaote noAU xapoUuevol kal ungPrigavol nou, yia ia akoun Xpovid, n cuvepyaoia uag e

1n [Epuavadg yia Tn orparnyikn avdntuén Tou YouTube kavaAioU Kepdidel MOAAEG dlakpioelG. H
avayvwplion Tou KoivoU wg No1 brand kavdAl otnv EAAGSa, e ndvw ané 250.000 cuvopounTeEg,

T0 KABIOTd WG TOV M0 EMITUXNEVO npoopioud. H unodelyuaTikn ocuvepyaoia otnpideTal oToug €6NG
MUAWVEG: EPYATIKOTNTA — SNUIOUPYIKOTNTA — EUMIOTOOUVN. EpyamikotnTa and OAEG TIG EUNAEKOUEVEG
OHAOEG, ONUIOUPYIKOTNTA MoU EKPPAETal UECA ano To original content nou dnuioupyoUUE Kal
gumoToouvn peTa&u Tng Digital Minds, Tng Mepuavog kai Twv kopu@aiwv YouTube creators (UH, 2J,
Zoe Pre) nou anoteAouv Tn @wvri Tou brand>.

Kwotag Xaualidng, CEO, Digital Minds

BEST IN LINKEDIN
«AYZHEH TOY FOLLOWER BASE, TOY ENGAGEMENT RATE KAl TOY COMMUNITY BUILDING»

«H corporate ceAida Tou ouidou OTE oro Linkedin anoteAei éva and 1a kUpia oxnAuaTa eMKoIVwVviag
NG eTaipgiag pag. H Platinum didkpion nou AdBaue ora Social Media Awards uag kdver va
viwBouue 101aiTepa uneprigavol. H always on otparnyikr enikoivwviag nou akoAouBoUuue

a&lonolei éva eupU pdoua Bguaroloyiag, onwg, yia NapddoelyLa, ol dUvaToTNTEG TNG TEXVOAOYiag
yia 6Aoug, Ta OikTua VEQG yevidg, n Biwoiun avdnruén, BEuara 1Io0TNTag kai cuunepidtnyng. Ol
EVEPYEIEG NMOU oxeOIddoue avanTuooovTal e aToxo Tnv auénon Tou follower base TnG oeAidag
Uag, Tou engagement rate aAAd, kai Ue OTOXO Tnv evioxuon Tou community building. Xtnv 6An yag
npoond6eia, 1d1aiteEpa onuavTikn gival n BoriBeia Twv cuvepyaTwv uag otnv Httpool, uadi ue toug
0roiouG METUXALIE TO KAAUTEPO ArOTEAECLIQ».

lM6AAu KatoouAn, External Communications & Media Strategy Senior Manager, OTE Group

BEST STRATEGY IN SOCIAL MEDIA
«TO AMEZO REAL-TIME RESPONSE MARKETING AHMIOYPIEl TAZEIE>

«H BpdBeuon e Platinum BpaBeio otnv katnyopia “Best Strategy in Social Media” kai Gold otnv
«Best Real-Time Response” uag ogixvel Nws o KOouUoG anoAauBdvel va BAENEI KAl NEPIEXOUEVO

ano TIG ETAIPEIEG, MEPIEXOLIEVO TO OMoio €ival CUVOEDEUEVO IE KAaTAOTAOEIG TNG KABNUEPIVOTNTAG
uag. 2o real-time response marketing ivai onuavtikd 1a brands va avridpouv ypriyopa, woTe va
onuioupynoouv ekeiva Tnv Tdon. H avtidpaon 1ag LIE TO CUYKEKPILEVO post rTav ndpa noAu dueon,
onuioupywvrtag virality otnv EAAdda kai oto eEwTepikd. [a autd, Ba BEAQUE va EuxapIoTiOOULIE TNV
Ogilvy yia Tn cUAMnyn Tng 1I0ag, aAAd Kal Tov KOOUO Mou, LIE TO engagement ToU, UAG EPEPE

TN Xapd va kepdioouue dIEBvn, aAAd Kai Torikd Bpafeia, kdvovtag To outfit Tou Bernie Sanders
Aiyo nio yvwoTé aTo EUpU KOIVO».

KapoAiva Midav, Digital Marketing Executive, lkea
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Mivakac Nikntwv

Cambo Advertising Agency

Vodafone

Best Of Facebook Family Of Apps | Communication

Best in FMCG & Grocery

Socialab | Reckitt Benckiser: Durex | More than a brand

GOLD MINDTRAP | PEPSI MAX / PEPSICO HELLAS: Pepsi Taste Challenge in Home
SILVER Digital Minds | MARS | MediaCom: #TWIXstraw - Na cou nw Tov Kagé
SILVER Cambo Advertising Agency | Absolut: Absolut Mural
BRONZE Wunderman Thompson | AB BaciAénouhog: AB Mapoipiddeig TiNES
BRONZE Humble Digital Agency | KapapoAéykog: O1 mio vooTiyeg kaundvieg ota Social media

Best in Beauty, Health & Pharma

GOLD Socialab | Reckitt Benckiser: Durex | More than a brand

SILVER Humble Digital Agency & CSL Behring | N6oog Von Willebrand: Mia pop art 1atpikn kapndvia
SILVER Wunderman Thompson | Beiersdorf Hellas | NIVEA MEN: NIVEA MEN Pink T-Shirt Project
BRONZE DOPE STUDIO: IASO Home Fit Home
BRONZE Sleed | Kevin & Marshall | Frezyderm: #StayYoungAsYouAge - Diamond Velvet

Best in Finance & Insurance

GOLD Tpdneda Meipaiwg: yellow Mobile Application
SILVER INTERAMERICAN | Socialab: Anytime Online Social Media
BRONZE Sleed | Eurolife: Your personal digital Insurance Consultant

Best in Telcos & Technology

GOLD DOPE STUDIO | VODAFONE CU: Vodafone CU “ZODIAC PANDA”

SILVER Vodafone: Vodafone 5G O1 duvatdtnTeg dev €xouv 6pia
BRONZE OTE AE | Mouceio TnAenikoivwvivv OMIAQY OTE: Insta Stories ané 1o Mouaceio TnAenikoivwviov OMIANOY OTE
BRONZE DOPE STUDIO | VODAFONE CU: Vodafone CU “OPEN TO ZEN”

Best in Fashion & Luxury

GOLD

GOLD

GOLD Cambo Advertising Agency | Sun of a beach: Ti Nisi’Se Si
SILVER JNLeoussis+ | TRIUMPH: Triumph Talks
BRONZE 3ds | Karida Shoes: Karida Shoes
BRONZE TIMEBOX A.E | VOGUE watch & jewellery: “OASIS” Spring / Summer 2021 campaign

Best in Home, Furniture & DIY

NetSteps | Anesis Home: To eAnviké brand Aeukwv 13wV NOU CNUEINVEI KATAKOPUPN avgnon napayyeNidv
993% & 1¢ipou 1019%

Best in NGO & Startups (B2B & B2C)

Vodafone - ‘I5pupa Vodafone: ‘Idpuua Vodafone ‘Generation Next’ €éva npoypauua avantuéng Se§I0TATwY e
€AeUOepPN NpdoPacn yia GAOUG

BOUSSIAS
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Best in B2B

GOLD INITIATIVE | Unilever Food Solutions: Ynoothpi&n yia oe@ and oep
GOLD 3ds

Best in Auto, Moto & Parts

BRONZE CURIOUS AHEAD | AVIS: Kapndvia Switch by Avis — Néa ZuvdpounTtikn Ynnpeoia AUTOKIVATOU

Best in Betting

BRONZE OrMAIN A.E | Mdpe Zroixnpa kai Pamestoixima.gr: A§lonoinon Twv social media

Best in Energy
SILVER Sleed | ConceptManiax | Heron: | need a Hero(n)!

Best Of Facebook Family Of Apps | Innovation

PLATINUM JNLeoussis+ | TRIUMPH: Triumph Talks

Best Use of Messenger

GOLD MINDTRAP | BGM OMD | PEPSI MAX / PEPSICO HELLAS: Pepsi Taste Challenge in Home
SILVER Cambo Advertising Agency | Lipton Ice Tea: Dear Sunta by Lipton Ice Tea
BRONZE OIAI - Mdpue Zroixnpa: OMAIM Chatbots yia Madpe Zroixnpa kar TZOKER

Best Use of Facebook Groups

. GOLD  |DOPE STUDIO | VODAFONE CU: Vodafone CU “®doeig nou Bev naixmiay noté”

Best Use of Video / Stories

GOLD FEPMANOX: Kataothpata FTEPMANOX | XMAS: BYE BYE 2020
SILVER Cambo Advertising Agency | Xiaomi: Prerecorded live videos
BRONZE Tpdneda Meipaiwg: ZteyaoTikd Advelo pe 21abgpd Enmtékio yia Mdavra
BRONZE OrAI - Mdpe Zroixnpa: Aglonoinon Twv Instagram Stories Tou MNdaue Zroixnua Aoyapiacuou

Best Use of Augmented Reality / Facebook’s Test & Learn Framework

GOLD Vodafone: Vodafone Test-And-Learn Approach Boosts Media Results
SILVER Cambo Advertising Agency | Sun of a beach: Ti Nisi’Se Si
BRONZE IMBA: Imba AR Calendar
BRONZE l;llgts\}eps | ANEMOZ: ANEMOX enituxiag pe adgnon napayyehidv kKatd 143% & 1¢ipou 196% yia 1o brand Aeukwv

Best Use of Facebook’s Family of Apps with a limited budget

GOLD Wunderman Thompson | AB BaciAénouhog: AB MNapoipiwdeig TiuEG

SILVER Cambo Advertising Agency | Sun of a beach: Ti Nisi’Se Si
BRONZE 360creative | MiAtog ZaxaponAaorteia: ValentineVSAntivalentine - Zou ékAewe 1 cou ékaye Tnv kapdid;
BRONZE Cambo Advertising Agency | Absolut: Absolut Mural

Most Innovative Use of Content Creators & Influencers

GOLD JNLeoussis+ | TRIUMPH: Triumph Talks

SILVER BBDO | Lay’s: Ta kaAUtepa Lay’s Piyavn nou €yivav noté!
SILVER Solid Havas | Libresse: loTtopieg péoa pag
BRONZE BBDO | Quaker: Quaker, o €181k6G oTn Bpwpn!

SILVER Vodafone | Vodafone International: Turning Crisis Into Opportunity
SILVER Cambo Advertising Agency | Sun of a beach: Ti Nisi’Se Si

BOUSSIAS
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Best Dynamic Ads

GOLD MEDIACUBE | MAAIZIO COMPUTERS A.E.B.E.: MNMAaioio Black Friday 2020 - MAYPH MEPA I'lA TO inboxing!
SILVER Vodafone | Vodafone TV: Vodafone TV - Dynamic Creative Optimization Personalization Strategy
BRONZE Global Concept | Sofi Accessories: Invest in your Dynamic Ads and you will never have to worry about time again
BRONZE NetSteps |,Anesis Home: Anesis: To eANAnvIKO brand AeUk®V €15V NOU CNUEIDVEI KATAKOPUGN augnon
napayyeNwv 993% & 1¢ipou 1019%

Best Of Youtube | Communication

PLATINUM Wunderman Thompson Athens | VODAFONE Youth Team

Best in FMCG & Grocery
GOLD The Flying Pot | PepsiCo | Ruffles: Ruffles Stories | Season 02

SILVER attp advertising | AANarivn Soft Kings Bpwpung: Soft Kings Bpwung - To boost Tng nuépag cou!
Best in Beauty, Health & Pharma
SILVER Digital Minds | Maybelline New York Greece: YouTube Channel

BRONZE MAGIQ DOORZ S.A. | Histoplastin by Heremco: ‘OAa nepiotpépovTtal yOpw and Tnv enidepuida cag

Best in Finance & Insurance

GOLD INTERAMERICAN | Socialab: Anytime | Youtube Videos | Ac@dAeia Katolkiag

SILVER Tpdneda Meipaindg: Auth Tn Popd EEpoupe - MENOYME AXDAAEIY, BTAINOYME KEPAIXMENOI
GOLD Wunderman Thompson Athens | VODAFONE Youth Team: OPEN TO ALL WORLD

SILVER Digital Minds | TEPMANOZ: TEPMANOX YouTube Channel

SILVER JNLeoussis+ | KQTXOBOAOZX: K-mers: HERE TO PLAY (powered by Kotsovolos)

BRONZE Vodafone: Amplifying Video as a Vital Performance Pillar

BRONZE Cambo Advertising Agency | Xiaomi: Prerecorded live videos

Best in Fashion & Luxury

JNLeoussis+ | TRIUMPH: Triumph Talks

Best in Supermarkets

Best Of Youtube | Innovation

PLATINUM Digital Minds | FTEPMANOX: TEPMANOZX YouTube Channel

Best Use of Skippable Video Ads

_ Lidl ENNGG: Employer branding campaigns

GOLD The Flying Pot | PepsiCo: Ruffles Stories | Season 02
SILVER Lidl EAAGG: Top Employer 2021 campaign
BRONZE Tpdneca MNeipaing | winbank: winbank Pay kai e-Card
GOLD Wunderman Thompson Athens | VODAFONE Youth Team: OPEN TO ALL WORLD
SILVER JNLeoussis+ | TRIUMPH: Triumph Talks
BRONZE Tpdneda Meipaidg: Auth Tn Gopd EEpoupe - MENOYME AZDAAEIL, BTAINOYME KEPAIXMENOI
GOLD jetdrops | Vodafone CU: Mahidtong Roasting YouTube Show
SILVER Digital Minds | TEPMANOZ: Unboxholics Unboxings & Reviews branded by GERMANOS
SILVER JNLeoussist | KQTZOBOAOZ: K-mers: HERE TO PLAY (powered by Kotsovolos)
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BRONZE Wizard Performance Agency | TotalEnergies
BRONZE Digital Minds | MARS | MediaCom: #TWIXstraw - Na cou nw Tov Kagpé
BRONZE JNLeoussis+ | TRIUMPH: Triumph Talks
BRONZE Digital Minds | TEPMANQOZ: The Unboxholics Guide: Tech Tips and Tricks | GERMANOS
BRONZE attp advertising | ANativn Soft Kings Bpwpng: Soft Kings Bpwpng - To boost Tng nuépag cou!
Best Use of “YouTube for Action” Campaigns
GOLD MINDSHARE | TEPMANOX: Katacothuata FTEPMANOZX | BLACK FRIDAY: ©A TA NMAPEIZ !
SILVER MEDIACUBE | NAAIZIO COMPUTERS A.E.B.E.: Video for Performance
BRONZE Cambo Advertising Agency | Xiaomi: Xiaomi Mi11 Ultra Video Clip

Best Personalization in YouTube

GOLD BGM OMD | Quaker: ‘Onoio ki av €ival To npwivd cou Eekiva pe Quaker
SILVER Digital Minds | Maybelline New York Greece: YouTube Channel

SILVER Mndppna Z1d6ng: Pizza Xpuoh Zopn
BRONZE INTERAMERICAN | Socialab: Anytime | Youtube Videos | AcpdAeia KaTolkiag

Most Innovative Use of YouTube Creators & Influencers

GOLD Digital Minds | FEPMANOZX: TEPMANOZX YouTube Channel

SILVER Digital Minds | MARS | MediaCom: #TWIXstraw - Na cou nw Tov Kagpé
SILVER jetdrops | Vodafone CU: Mahidtong Roasting YouTube Show
BRONZE Digital Minds | TAXTPONOMOZ: BpaReia MNoidTnTag Tou «[acTpovopou»
BRONZE INITIATIVE | ULTREX: ABALUBEN CUP BY ULTREX

Most Innovative Use of YouTube Trends & Insights

PLATINUM

GOLD The Flying Pot | PepsiCo: Ruffles Stories | Season 02

SILVER JNLeoussis+ | KQTXOBOAOZ: K-mers: HERE TO PLAY (powered by Kotsovolos)
BRONZE Cambo Advertising Agency | Xiaomi: Xiaomi Mi11 Ultra Video Clip
BRONZE Digital Minds | Coca Cola: Halloween Special Edition | the F* academy by Fanta

Best In LinkedIn

Httpool | OMIAOZ OTE : Z1patnyikn Enikoivwviag oto LinkedIn yia tn ogAida OTE Group of Companies

Best Implementation of LinkedIn as a Marketing Solution Tool

GOLD

GOLD Httpool | OMINOZ OTE: Zrpatnyikn Enikoivwviag oto LinkedIn yia Tn oeAida OTE Group of Companies
SILVER Lidl EANGG: #teamLidl
BRONZE Tpdneda Meipaiwg: Project Future

Best B2B Thought Leadership Content

Vodafone GR: Vodafone Business Build Strong B2B Brand Awareness on LINKEDIN

SILVER

OTE Group of Companies: LinkedIn 360 - Thought Leadership Rich Content Strategy

BRONZE

MAaioio Computers AEBE: Aligning Business Objectives with Branding on LINKEDIN - MAAIZIO
Best On Other Social Media Platforms

Best Use of Tik Tok

GOLD AEATA TPOOIMA MONOMPOZQIMH AE | MILKO: Milko Hoodmakeover TIK TOK Campaign
SILVER CollegeLink: Your Career Guide on TikTok
SILVER Socialab | Reckitt Benckiser: Durex | Tik Tok Activation “Bpeg 10 dikd cou Durex”’
BRONZE HAVAS GROUP | BEL - La Vache Qui Rit: "éAa Eival MNa Kaho
www.socialmediaawards.gr
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BRONZE

Digital Minds | LION: LION Style Challenge

BRONZE

PLATINUM

VODAFONE CU: A Youth brand on a Youth Channel

Best Strategy In Social Media

IKEA: IKEA Bernie Sanders

Best Social Media Strategy for Brand Awareness

GOLD Cambo Advertising Agency | Absolut: Absolut Mural
SILVER Socialab | Reckitt Benckiser: Durex | A brand to remember
SILVER Cambo Advertising Agency | Sun of a beach: Ti Nisi’Se Si
BRONZE Wunderman Thompson | AB BaciAérnouAog: AB Mapoluiddelg Tiég
BRONZE Cambo Advertising Agency | Xiaomi: Prerecorded live videos
BRONZE Barilla Hellas: MISKO - BdAe Tn dikn cou odAtoal
BRONZE MINDTRAP | PEPSI MAX / PEPSICO HELLAS: Pepsi Taste Challenge in Home
BRONZE Lidl EANGG: Employer Brand

Best Social Media Strategy for Product / Service Launch

GOLD JNLeoussis+ | TRIUMPH: Triumph Talks
SILVER attp advertising | AMarivn Soft Kings Bpwpng: Soft Kings Bpwung- To boost Tng nuépag cou!
SILVER Wunderman Thompson Athens | VODAFONE Youth Team: OPEN TO ALL WORLD
BRONZE Cambo Advertising Agency | Xiaomi: Xiaomi Mi11 Ultra Video Clip
BRONZE Socialab | Reckitt Benckiser: Durex | Anal Campaign
BRONZE Cambo Advertising Agency | Folie Croissant: Folie - Eival [Néna kai ¢aiveral
BRONZE BGM OMD | Lay’s: Lay’s Oregano

Best Social Media Strategy for Sales

GOLD Cambo Advertising Agency | Sun of a beach: Ti Nisi’Se Si
SILVER VODAFONE CU: Vodafone CU Digital Sales - Disrupting a Traditional business model
BRONZE Wunderman Thompson Athens | Mindshare | Interamerican bewell: Interamerican bewell campaign
BRONZE NETS,TEPS, | ANEMOZ: ANEMOX enituxiag pe augnon napayyehidv katd 143% & 1¢ipou 196% yia To brand
AEUKWV EIOWV
BRONZE Pink Woman: The Pink Side of Social Media
BRONZE Humble Digital Agency | Pennie: 0% Theory.100% Sales.
BRONZE attp advertising | M'pnydpng: Social Media Campaign «[wWg TNV NETOOKOYEG ETOI... TNV TIUA TOU KAPE;»

Best Social Media Strategy for CSR

GOLD AENTA TPO®IMA MONOMPOZQIMH AE | MILKO: Milko Hoodmakeover TIK TOK Campaign
SILVER DigitalWise | Mikel Coffee Company: Mikel. Blending A Better Tomorrow
SILVER Cambo Advertising Agency | Absolut: Absolut Mural
BRONZE BGM OMD | Mercedes-Benz Hellas: Daimler Sustainability Campaign
BRONZE Lidl EA\GG: Diversity 2021 campaign

Best Real-Time Response / Occasion-based Marketing

GOLD IKEA: IKEA Bernie Sanders

SILVER Socialab | Reckitt Benckiser: Durex | Real-Time Posts
SILVER Socialab | Reckitt Benckiser: Veet | H emAoyn gival dikn cou
BRONZE JNLeoussis+ | TRIUMPH: Triumph Talks
BRONZE Cambo Advertising Agency | Sun of a beach: Ti Nisi’Se Si
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